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Campaign Resonates with Maori and Pacific People

The It’s not OK Campaign has had a strong impact with Maori and Pacific people, a tracking survey shows.

The survey measured how well the messages from the TV ads had been heard and retained by viewers. Around 1000 randomly selected people were interviewed, aged 18 to 49, between 18 March and 10 April 2008.

Results show that the ads have been ‘seen’, are recalled and have got a lot of people talking, especially Ma-ori women.

There is very good understanding of how perpetrators of family violence can be motivated to change and that change is possible, the survey found.

Results showed:

•
89% of those surveyed recalled the original It’s not OK ads. Highest recall was for Ma-ori females at 99%

•
66% recalled the second phase ads featuring stories of positive change.  Highest recall again was for Ma-ori females at 79%

•
the most heard messages were: 

– seek help

– where to go for help 

– men have changed/can change 

– talk/speak out about violence 

– people can/should influence people they know.

Other stand-out results were: 

•
96% of Pacific people surveyed said the ads made them feel they could influence someone to change their behaviour

•
one in five people reported taking some action as a result of the ads

•
Ma-ori and Pacific females were more likely to seek information

•
Pacific females and males were most likely to talk about violence they were worried about

•
Pacific females and males were most likely to call the helpline and most likely to contact someone in the community

•
Males 18 to 29 were more likely to have obtained information about family violence.

“We are really pleased with these results,” Campaign Manager Gael Surgenor said. 

“This shows that the campaign has been effective in bringing family violence out into the open. It has got a lot of people thinking and talking about family violence and how to take action to prevent it.”

Wellington Netball Team says Family Violence is not OK
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Family Violence – It’s not OK is the message on netball courts in the Wellington region this winter.

Wellington-based team Suzuki Pulse is supporting Women’s Refuge and the It’s not OK Campaign by promoting the message that women and children have the right to live free from violence.

Pulse players are drawn from the largest netball catchment area in New Zealand, extending from Gisborne in the north to the top of the South Island. The 38,000 players include 11,500 secondary school pupils.

Women’s Refuge Chief Executive Heather Henare says the involvement of such a strong group of young role models is extremely encouraging.

“I really want to congratulate both the Pulse players and the management for showing their commitment and realising they can play an active role in raising awareness about domestic violence and what can be done about it.

“They’re demonstrating the kind of fair play everyone should see on the court, and that it shouldn’t just stop there. Whether it’s on our streets, netball courts or in our homes, there is absolutely no place or excuse for violence.”

For more information please contact Janet Bagshaw at Women’s Refuge by email: jbagshaw@refuge.org.nz

Stage of Origin Promotes It’s not OK Campaign
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Rugby Union and League players battled it out in a different medium last month at the Stage of Origin annual theatresports event.

The performance starred league players v rugby union players with highlights broadcast in an hour-long programme on TV3 to an estimated viewing audience of 52,000. A separate Wellington performance is being held in July.

In 2003, the Pronesia Community Trust launched the Stage of Origin event to help advocate for positive change in the community.

“Stage of Origin was a fun event and also an important and exciting opportunity to promote the Campaign’s messages to new audiences,” says Campaign Manager Gael Surgenor.

Actor Oscar Kightley presented the show and promoted Campaign messages throughout the programme. The show included clips about community groups and featured ex-All Black Jerry Collins.

The Auckland event attracted an audience of more than 2000 people to the Beaumont Centre in Auckland which was adorned with posters and banners promoting the Campaign’s messages. 

If you would like more information about the Pronesia Community Trust or the Stage of Origin event visit the website www.pronesia.com

Psychological Abuse of Older People Highlighted 

This year Age Concern used World Elder Abuse Awareness Day on 15 June to highlight psychological abuse.

“Coercing older people into doing things they don’t want to do, threatening to hurt them or those close to them, yelling at them, all these things are harmful to an older person,” Age Concern spokesperson Jane McKendry said.

“It damages them mentally and can make their physical health worse. It is psychological abuse and it’s not OK.”

Psychological abuse, sometimes called emotional abuse or verbal abuse, includes a wide range of behaviour from threatening and intimidating the person to treating the older person like a child and isolating them from family, friends and regular activities, either by force, threats or manipulation.

It can also include insults or giving the ‘silent treatment’ – all behaviour that causes fear, mental anguish and emotional pain or distress.

Age Concern New Zealand works with about 500 older people who have been abused or neglected every year. Over 300 of those have experienced some kind of psychological abuse. It is the most frequently identified type of elder abuse, Ms McKendry said.

“We know that other organisations also work with older people who are victims of elder abuse or neglect so it is likely that the 300 people we see are just the tip of the iceberg.

“Older people tell us that verbal abuse is one of the worst ways of being hurt – it stays with them for a very long time. It can make them feel scared, depressed, they lose confidence and self esteem. They may stop caring for themselves, get sick and lose interest in living.

“Psychological abuse is most frequently inflicted by family members.”

Specialist Elder Abuse and Neglect Prevention Services operate around New Zealand. Contact details for providers are available at www.ageconcern.org.nz

This year Age Concern has published two information sheets about psychological abuse, these are also available from the Age Concern website.

Campaign Resources Popular
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Resources produced to support the It’s not OK Campaign have proved popular with communities all around New Zealand.

A booklet about the effect of family violence on children has been the most popular resource since March.

Printed resources are:

•
Are You OK Booklet

•
It is OK to ask for Help mini booklet

•
Take a Look, a resource for men about positive change

•
Protecting Children is Everyone’s Business booklet

•
Posters featuring personalities from the first round of TV ads

•
Community Action Toolkit

•
Campaign flyer – background about the Campaign.

Broadcast resources are:

•
Original TV ads featuring prominent New Zealanders

•
Second phase ads featuring positive stories of change 

•
A short film about some community action projects.

Media resources are:

•
Speak Up, a media manual for community agencies

•
Guidelines for Reporters.

Balloons with Campaign messages printed on them are also available.

All resources can be viewed and ordered through the Campaign website at www.areyouok.org.nz

Media Advocacy Results Sustained

Reporting of family violence in the news media has improved since the It’s not OK Campaign began, a media audit shows.

An audit was commissioned as part of the media advocacy strand of the Campaign, to measure the work being done to improve the way family violence was portrayed by the news media in New Zealand.

The audit delivered four reports, one for a three month period in 2005 and three reports for the nine months from July 2007 to March 2008.

The final report, January to March 2008, shows a sustained and continued improvement in news reporting of family violence.

“Reporters and family violence spokespeople have responded to the It’s not OK message. The phrase has been seen in newspaper headlines and quotes, and given many New Zealanders the language to speak out about family violence in the news media,” the author says.

“Overall it is apparent during the nine month assessment period that the media through news stories is increasingly reporting the seriousness and prevalence of family violence in New Zealand.”

Results show:

•
a sustained and consistent shift in the way family violence is reported in the media

•
more stories on the front page of a newspaper or the lead story on a radio or TV broadcast than in 2005

•
family violence and how to prevent it now makes up 38.8% of the total coverage of family violence, an increase of more than 10% on the previous quarter

•
more than a quarter of stories in the 2008 sample contained a ‘call to action’

•
more than a quarter of stories portrayed family violence as unacceptable

•
nearly 90% contained a family violence message, the number of stories with a message has doubled since the Campaign began in September 2007

•
the number of stories containing a myth about family violence has steadily declined by approximately 50% since 2005.

One noticeable change has been in reporting of court cases. Reporters are using graphic language and strong comment when reporting cases of family violence and their stories are more likely to be placed prominently with a bold headline.

The relationship between the perpetrator and victim, once hidden or ignored, is likely to be highlighted in the headline in 2008.

The sense of public outrage against family violence continued to grow. The voice of the judiciary reflected this with Judges speaking out strongly about family violence.

Reporters are more likely to go to local community spokespeople than they were in 2005 and local stories are now frequently picked up by national media.

The media advocacy project will continue for the duration of the Campaign. Media training is being offered to community agencies again from 1 July 2008.

Work is continuing with reporters and news media management to embed good practise in newsrooms and we are looking at setting up an award for reporters who show excellent reporting on this topic.

We are also working closely with other sectors that featured prominently in the media audit such as Police and Judges so that they can maximise their engagement with the media on this topic.

For more information about the Media Advocacy Project please contact Stephanie.Edmond002@msd.govt.nz

West Coast Campaign Wins Health Award

A community campaign to prevent family violence on the West Coast of the South Island has won a community health award.

Violence Free West Coast won the prevention category in the inaugural West Coast DHB Community Health Awards.

According to the West Coast DHB CEO, Kevin Hague, the awards demonstrate “excellent examples of how dedication, excellence and innovation can bring outstanding results for our community”.

The Violence Free West Coast Campaign took off after the West Coast Te Rito Family Violence networks secured funding from the national It’s not OK Campaign’s Community Action Fund. 

Grey Te Rito Network Chairperson Patricia Hird said that two networks on the West Coast worked together to get the message out in their own communities.

“We installed street flags on the main street to fly the message of ‘Let’s Make West Coast Violence Free’. 

“We produced posters, bumper stickers, bookmarks and beer mats with messages like ‘I support violence free West Coast’. Then we got them out in the communities. 

“At community events like the Christmas parade, Waitangi Day picnic, A & P show, Children’s Day activities – you name it – our network members were there, displaying our banners and handing out resources.” 

They are thrilled to receive the recognition. “Our campaign is all about getting the message about family violence really visible in our communities. The idea was to stop family violence thriving on secrecy, silence and shame. It’s fantastic that we won the “Prevention” category – because that’s what we are working together to achieve”.

Youth Speak out about Family Violence
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Youthline and Women’s Refuge are inviting young people and their families to make a statement against family violence and wear It’s not OK t-shirts. 

The t-shirts were launched in May as part of Youth Week.

“Youth Week is all about celebrating our young people and focusing on how positive relationships can inspire young people towards achieving their potential,” says Youthline CEO Stephen Bell.

“The It’s not OK Campaign sends a strong message that young people need healthy and positive relationships within their families, that are safe, supportive and violence free.”

Women’s Refuge Chief Executive Heather Henare says the t-shirts are a good way for young people to add their voice to efforts to eliminate domestic violence, and the message also encourages them to look for the best when it comes to their own relationships.

The t-shirts have been designed by young people and have an Aotearoa theme. Proceeds from the sale of the t-shirts will be used to support both Youthline and Women’s Refuge in their work with young people and their families. 

For more information or to order the t-shirts visit the Youthline website: www.youthline.co.nz 

Rangitahi Lead Through Performance

Ngati Kahungunu Rangatahi have astounded audiences from Gisborne to Wellington with their powerful original drama titled Lay Your Arms to Rest.

The production was created by the young members of Whakamoe Patu and tells the story of teenagers Wiremu and Gina who find out they are going to be parents. 

This project developed out of the Ngati Kahungunu Violence Free Strategy which was launched in August last year. It is a way rangatahi throughout Ngati Kahungunu can be part of implementing the iwi’s broader strategy.

Ngati Kahungunu programme coordinator Sally Rye-Dunn said initially the group was formed to develop key messages as part of an anti violence campaign that resulted in two musical productions in December last year. 

Rangatahi participated in workshops and wa-nanga leading up to the production, raising their awareness around all forms of violence and the impact that violence has on the lives of those affected.

Many people within the community attended wa-nanga to share their knowledge and experiences, and a local violence prevention initiative – Te Tumu Whakahaere o Te Wero, LIVE H.B (Local Initiative on Violence Elimination) – facilitated workshops.

“These workshops gave rangatahi an insight into the importance of the kaupapa they were presenting through their production,” says Ms Rye-Dunn.

“There were three things we wanted to achieve:

•
researching traditional methodologies in conflict resolution with rangitahi and kaumatua 

•
facilitating area based workshops on raising awareness around all forms of violence with rangitahi and their wha-nau

•
developing key messages to be used as a resource and incorporated into their production.”

In April this year the show toured Gisborne, Nuhaka, Wairoa, Masterton and Wellington. In each region rangitahi were matched with local young people who were given the opportunity to work with performers to develop their understanding of family violence. 

“The rangitahi have made a huge contribution to this initiative in terms of participation, enthusiasm and commitment to the kaupapa of making Ngati Kahungunu a violence free iwi,” says Ms Rye-Dunn. 

“It is a privilege to be among this roopu of young leaders and a pleasure to see how each and everyone of them has grown.”

For more information visit the iwi website: www.kahungunu.iwi.nz

More High Profile Westies Support the Campaign
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Actor Annie Whittle, All Black great Michael Jones, television personality Pio Terei and Outrageous Fortune’s Tammy Davis are the latest high profile westies to feature in Waitakere’s family violence It’s not OK campaign.

Last year former All Black and league legend Va’aiga ‘Inga’ Tuigamala and Outrageous Fortune television star Robyn Malcolm featured on a number of billboards around the city declaring family violence is not OK in Waitakere.

The four new celebrities were quick to lend their high profiles to the campaign.

“I’m a proud westie and as the father of two I want to stand up and say family violence is not OK,” says Michael Jones. 

“Too many people in our community are affected by domestic violence and we all need to take a stand and take responsibility to collectively shape a future for our children and families where domestic violence is addressed, once and for all.”

Annie Whittle says she is totally committed to the idea children be raised without fear of physical discipline. 

“We must all accept responsibility for the violence in our society and must therefore all pull together to find solutions to this complex problem. I am very proud to have been asked to support this campaign.”

Tammy Davis says that as an actor and someone in the public eye it was a good opportunity.

“It’s part of the privilege of being an actor in this country and I hope these billboards help.” 

The Waitakere campaign was launched by Mayor Bob Harvey who established a Mayoral Taskforce Against Family Violence last year.

Mayor Harvey says Waitakere takes family violence very seriously.

“We can no longer sit around and shake our heads at yet another family violence incident or murder. We have had enough of family violence in this city.” 

Further billboards are planned for later this year. 

Ethnic Social Services Forum – A First

The first ever ethnic forum on family violence was held in Waitakere in May.

The Safer, Stronger Families Forum brought together members of ethnic communities and organisations who deal with family violence.

The aim was to help agencies involved in family violence prevention to understand and develop more culturally appropriate ways of working with people from different ethnicities.

Each community leader gave a presentation highlighting the problems in their community, followed by a panel of agencies discussing ways of preventing and combating domestic violence in new comer communities.

Government Ministers Chris Carter and David Cunliffe attended with MP Lynne Pillay, Waitakere Deputy Mayor Penny Hulse and District Court Judge David Mather.

Feedback has been excellent, with many requests for a similar forum to be held in other areas, New Zealand Ethnic Social Services spokesperson Hassan Hossein said.

“Domestic violence is never acceptable, regardless of ethnic background, culture or religion. We know it happens in all parts of the community and we are very pleased to be part of the national campaign to create social change on this issue,” he said.

“However, new settlers and refugees face pressures that other New Zealanders don’t. They’ve often been through traumatic experiences in which they have lost their home, family members and entire social networks and have had very different relationships with people in authority.”

About 100 people attended the forum.

For more information please contact NZ Ethnic Social Services (09) 834 6668. Copies of earlier issues of Te Rito News are available: we have listed below the articles appearing in each issue, followed by the lead agency in brackets.

Copies of earlier issues of Te Rito News are available: we have listed below 
the articles appearing in each issue, followed by the lead agency in brackets.

Issue 10, April 2007

Rural Roadshow in Twizel (NGO)

Training in Taranaki (NGO)

New Risk Assessment Model (NGO/NZFVC)

Community Action in Huntly (NGO)

New Resources for Child Advocates (NGO/MSD)

Community Action Fund 
Projects – first round (MSD)

Issue 11, July/August 2007

Unique Southland Phone Service (NGO)

Campaign for Action on Family Violence (MSD)

Health Sector Launches Family Violence Prevention Programme (MOH)

First Ten Child Advocates Appointed (MSD/NGO)

Wairoa Turns the Tide on Family Violence (NGO/MSD)

Queenstown Makes Family Violence More Visible 
(NGO/MSD)

Media Advocacy Results Start 
to Show (MSD)

White Ribbon Day Planning Begins (MSD/Families Commission)

Issue 12, October 2007

Campaign for Action on 
Family Violence Launched (MSD/Families Commission)

Mayors Support Campaign 

Auckland Art Work Launched (NGO/MSD)

Opotiki Says Enough is Enough (NGO/MSD)

Tauranga Blows the Whistle on Family Violence (NGO/MSD)

Wairoa Breaks the Silence on Elder Abuse (NGO/MSD)

Community Action Fund 
Projects – second round (MSD)

To order back issues of Te Rito News please email violencefree@familyservices.govt.nz stating which issue(s) you want, how many copies and your postal address.
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